
Digital Writing Tool Review 

(50 points) 

 

Due: 

 

We’ve all been there. We need to buy a new phone or application, but we’re confronted with a 

seemingly endless selection of hardware and software options. How do we judge where we 

invest our time and money? Often, we arrive at our decision based on an amalgam of 

circumstances and criteria. Do we decide based on previous experience, advice from friends or 

family, or the top page of results from an internet search? Where do we begin?  

 

Your project 

1. Compose a review of digital writing tool (hardware or software). Recall the list from our 

History of a Digital Writing Tool assignment. You may choose something with which 

you are familiar, or you may explore a tool you’ve been interested in. You may want to 

include images or screenshots. (350 words minimum) 

2. (Optional) Write a reflective note explaining your rhetorical choices. Why did you 

choose your particular product? Why did you choose your evaluation criteria? What other 

reviews did you read? Who might be your audience, and where might your review 

appear? (150 words minimum)  

 

You will want to consider 

 Product reviews both for your product and similar products. What do the reviewers 

include? Are there images, links, or tests? What criteria do they use? 

 Your audience and publication medium. Who are you writing for? Are you writing for 

experts or novices? Where might your review appear? Does the review include product 

images? 

 Evaluation criteria. What criteria are you using to evaluate your tool? Choose from the 

following list:  

1. Functions: How well does the product do what it claims to do? 

2. Novelty: What gap is the product filling? What does it do that other products 

don’t? 

3. Cost: Where does the market price fall? Does it offer value? Is it overpriced? 

4. Packaging: How is the product delivered to the public (physically or 

virtually). 

5. Ease of use: What level of expertise would the end user need? 

6. Longevity, maintenance, and durability: How durable is the product? Does it 

require updates from the company? How will that influence use? 

7. Availability: How widely available is the product? Are there barriers to 

ownership or use? 

8. Design and appearance: How is the product attractive to potential users? Is 

there a marketing strategy that targets a particular intended user audience? 

 


